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Rating and Investment Information, Inc. (R&I) confirmed the alignment of the sustainability-linked bond 
where AEON MALL is the issuer with the Sustainability-Linked Bond Principles (2020) of the International 
Capital Market Association (ICMA). This opinion is based on the following views. 

 

■Outline of the Opinion 

(1) Selection of Key Performance Indicators (KPIs) 
 AEON MALL has set the percentage of stores that have achieved carbon-free electricity as the KPI. 

The base date is the end of each fiscal year until redemption, and the actual achievements will be 
measured by the formula in which the denominator is the total number of domestic directly managed 
malls with the name of AEON MALL and malls under the property management (PM) contract and the 
numerator is the total number of malls that have achieved carbon-free electricity. 

 The KPI is an index connected to the "achieving a decarbonized society," a vital challenge shared by 
AEON and AEON MALL. AEON MALL plays a strategically very important role as a core company 
that is in charge of AEON’s shopping center development business, being closely united with AEON. 

 In July 2021, AEON announced “AEON Decarbonization Vision1” and declared they would achieve 
the "AEON Decarbonization Vision 20502," which was launched in 2018, 10 years ahead of schedule. 
In October 2021, in the "AEON MALL Decarbonization Vision," AEON set up its goal of “virtually 
achieving carbon-free electricity at all of its domestic malls by fiscal 2025.” The KPI is a strategically 
critical indicator to measure the progress toward the goal. 

 About 90% of AEON’s CO2 emissions comes from electricity, which accounts for about 1.0% of all 
electricity consumed in Japan. AEON therefore places top priority on improving energy efficiency and 
reducing environmental load. At the same time as AEON announced the Decarbonization Vision 2050 
in 2018, it joined RE1003, and the KPI has a significant meaning in the Group’s decarbonization 
strategies. 

 The KPI covers major areas of AEON MALL's business activities. The CO2 emissions (result during 
fiscal 2020) from the use of electricity in domestic directly managed malls and malls under the PM 
contract, both of which are used to calculate the KPI, account for 39% of AEON MALL's supply chain 
emissions of 41.57 million tons (result during fiscal 2020 from "Integrated Report 2021"). The KPI 

                              
1 It says they will contribute to the realization of the decarbonized society by reducing emissions of CO2, etc. from three 
perspectives: “stores,” “products and logistics,” and “hand in hand with customers.” They are aiming to reduce emissions 
of CO2, etc. from their stores to zero by 2050. 
2 The company has set a new interim target of "covering 50% of electricity used by (domestic) stores with renewable 
energy by 2030." As a milestone toward the goal, AEON expressed its intention of achieving the target by 2025 at AEON 
MALL, which is the earliest among the group companies. AEON reviewed the target and its new CO2 emission reduction 
target have been certified by the "SBT 1.5°C" initiative. SBT stands for science based targets, and they are greenhouse 
gas emissions reduction targets that are scientifically consistent with the levels required by the Paris Agreement. 
3 RE100 (abbreviation of Renewable Energy 100%) is a consortium of companies committed to 100% renewable 
electricity. This is a global initiative run by the Climate Group, an international NGO that promotes energy and climate 
change adaptation toward the achievement of the Paris Agreement. 
4 Supply chain emissions are the total emissions of greenhouse gases from business activities in the supply chain. They 
consist of direct emissions (Scope 1), indirect emissions from the use of energy (Scope 2), and other indirect emissions 
(Scope 3). Scope 1 is defined as direct emissions of greenhouse gases by the company itself, Scope 2 as indirect 
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covers emissions from the use of electricity throughout the malls consisting of common areas and 
tenant exclusive areas. When converted to the supply chain emissions, the emissions from the use of 
electricity in common areas occupy a major portion of Scope 2, and those from in tenant exclusive 
areas occupy part of Scope 3.  

(2) Calibration of Sustainability Performance Targets (SPTs) 
 The SPT is to achieve carbon-free electricity at all domestic AEON MALLs by the end of fiscal 2025. 

Renewable energy will be introduced in line with the procurement procedure defined by RE100, and 
attribute certificates are required to enable tracking. 

 The SPT is the same as their goal of reducing CO2 emissions from the use of electricity at domestic 
directly managed malls and malls under PM contract to zero in 5 years by the fiscal 2025. To achieve 
the SPT, AEON MALL has to reduce emissions by about 9.4% per year5 (equivalent to a geometric 
mean or a simple mean of about 7.8% per year) from the previous year. This is an ambitious value 
well above the target to satisfy SBT1.5°C, "reduction of at least 4.2% per year." 

 AEON MALL intends to achieve the SPT by employing optimal methods for each store while taking 
into account the scale and characteristics of the local area. For new stores, the company will consider 
further expansion of on-site and off-site PPA models6 and the introduction of large accumulators7, 
while for existing stores, they will gradually switch the electricity to products with non-fossil certificates 
region by region. For stores in local areas, it is also important to purchase locally generated 
renewable energy in cooperation with local governments to promote the local production and 
consumption of electricity.  

(3) Bond Characteristics 
 This bond is scheduled to be redeemed at the end of April 2027, and the achievement level against 

the SPT will be evaluated based on the performance during fiscal year 2025. If the company fails to 
meet the SPT, it will donate 0.2% of the total amount of the bonds issued by the end of October 2026. 
Before the Board of Directors finally determines an organization to which AEON makes the donation, 
ESG Committee will examine the reasons for the failure to achieve the SPT, and select appropriate 
candidate organizations in line with its business negotiation standards such as “AEON Code of 
Conduct” from among the following entities engaged in activities that contribute to decarbonization: 
public interest incorporated associations, public interest incorporated foundations, international 
organizations, NPOs authorized by municipalities, local government and organizations equivalent 
thereto (The AEON Environmental Foundation8 is considered as a candidate at present). The 
donation of this bond will be made independently and will have no effect on other donations. 

 Details about the KPI, SPT, and the donation are specified in the Amended Shelf Registration 
Statement and Shelf Registration Supplements for the bond and have legal effect. The cash flows of 
the bond will be linked to the SPT assessment results and serve as an economic incentive for AEON 
MALL. The financial and structural characteristics of this bond reinforce AEON MALL's commitment 
to the vital challenge of "achieving a decarbonized society." 

 
 
 

                                                                                                 
emissions from the use of electricity, heat, or steam supplied by others, and Scope 3 as indirect emissions other than 
Scope 2. ("Basic Guidelines on Accounting for Greenhouse Gas Emissions throughout the Supply Chain (ver. 2.3)" 
(December 2017 by Ministry of the Environment and Ministry of Economy, Trade and Industry)) 
5This value is estimated by R&I based on the CO2 emissions (result during Fiscal 2020) from the use of electricity in 
domestic directly managed malls and malls under the PM contract, both of which are used to calculate the KPI, and AEON 
MALL's supply chain emissions of 1.57 million tons (result during fiscal 2020 from "Integrated Report 2021"). 
6 Power Purchase Agreement (PPA) is a contract in which a company rents a site or roof of a customer, installs a 
photovoltaic power generation system on them, and sells electricity generated on-site to the customer. 
7The company is considering introducing accumulators so that part of the electricity generated by sunlight during the day 
can be used at night. Accumulators can supply electricity not only at night but also in the event of power outage, and as a 
result can prevent the decay of food quality. They are considered to have a significant advantage. 
8 A public utility that operates grant and support programs, tree planting, awarding, and environmental education 
(https://www.aeon.info/ef/). Based on AEON's basic philosophy of "pursuing peace, respecting humanity, and contributing 
to local communities, always with the customer's point view as its core," this organization was established in December 
1990 with donations from Mr. Takuya Okada (Honorary Chairman and Advisor, AEON Co., Ltd., Chairman of the AEON 
Environmental Foundation) and two other people as its basic assets. After being approved as a special public-interest 
promotion corporation in 1991, it became a public interest incorporated foundation in 2009. 
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(4) Reporting 
 Once a year, AEON MALL will disclose on its website the latest KPI performance against SPT and 

information on its sustainability strategies. The reporting of the results of assessments will be made in 
the Integrated Report around September 2026. When the donation is made, the report will include the 
destination, amount and timing of the donation. 

 The latest KPI performance against SPT will be made available to all stakeholders on AEON MALL’s 
website. These pieces of information will be disclosed to maintain constant dialogue with the market. 

(5) Review 
Verification reports by a third party, the Rating and Investment Information, Inc., will be obtained and 
disclosed regarding KPI performance against SPT and SPT assessment results. 

 

 

Overview of AEON MALL 

A consolidated subsidiary of AEON (having 58% of voting rights) that is a core company in charge of AEON 
Group's shopping center development business. It earns 20% to 30% of AEON’s consolidated operating profit. 
Playing a big part in AEON’s business to open affiliated GMSs and specialty stores, AEON MALL is an 
extremely important player in the Group's strategy. As of February 2021, it has 155 shopping centers (SCs) in 
Japan and 33 outside Japan, and has about 8000 business partners. Taking advantage of its scale, the 
company is building strong relationships with tenants. It has an outstanding capability of developing and 
running SCs and has established virtuous cycle of attracting customers and tenants. 
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1. Selection of KPIs 

"Selection of KPIs" conforms to the Sustainability-Linked Bond Principles (2020) in the following respects: 

(1) Outline of KPIs 

・ AEON MALL has set the percentage of stores that have achieved carbon-free electricity as the KPI. 
The base date is the end of each fiscal year until redemption, and the actual achievements will be 
measured by the formula in which the denominator is the total number of domestic directly managed 
malls with the name of AEON MALL and malls under PM contract and the numerator is the total 
number of malls that have achieved carbon-free electricity. 

・ The KPI is an index connected to one of AEON’s vital challenges, "achieving a decarbonized society9." 
In July 2021, AEON announced “AEON Decarbonization Vision” and declared they would achieve the 
"AEON Decarbonization Vision 2050," which was launched in 2018, 10 years ahead of schedule (2040). 
As an interim target, they say they will "cover 50% of electricity used by (domestic) stores with 
renewable energy by 2030." 

・ To set milestones toward the interim target, AEON published the "Plan for introducing renewable 
energy in stores up to 2030." In this plan, AEON declares its commitment to achieving carbon-free 
electricity at all stores named AEON MALL, AEON TOWN, AEON and AEON STYLE. AEON is aiming 
to achieve the target by 2025 at AEON MALLs, which is the earliest among the group companies. 

In October 2021, in the "AEON MALL Decarbonization Vision," AEON set up its goal of “virtually 
achieving carbon-free electricity at all of its domestic malls by fiscal 2025.” The KPI is a strategically 
critical indicator to measure the progress toward the goal. 

 

 AEON Decarbonization Vision 

AEON will work to reduce emissions of greenhouse gases (hereinafter “CO2, etc.”) by taking the 
following three approaches, thereby contributing to the realization of a decarbonized society. 

Stores: We will reduce the total emissions of CO2, etc. from our stores to zero by 2040. 
Products and logistics: We will continue our efforts to achieve zero emissions of CO2, etc. from our 
business operations. 
Hand in hand with customers: We will cooperate with our customers for the realization of a decarbonized 
society. 

Interim target: Covering 50% of electricity used by (domestic) stores with renewable energy by 2030 

Plan for introducing renewable energy in stores up to 2030: 

Business 

type 
Major trade names 

Target timing to introduce 

renewable energy 

Number of stores 

and facilities 

covered* 

SC 
AEON MALL By FY2025 155 

AEON TOWN 
By FY2030 

148 

GMS AEON, AEON STYLE 293 

                              
9Examining what values AEON can provide to society through its business activities from a long perspective, it specifies 
six vital challenges after having discussions with internal and external stakeholders: achieving a decarbonized society, 
preservation of biodiversity, promotion of resource recycling, creating products and stores that meet social expectations, 
engaging in fair business practices that respect human rights, and collaborating with the community. 
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*Number of stores and facilities as of July 2021 (the number is subject to change due to opening/closing of 
stores during the period led up to the target year for the introduction of renewable energy) 

[Source: Excerpt from AEON’s website] 

 AEON MALL Decarbonization Vision 

We will aim to reduce total emissions of CO2, etc. from domestic businesses to zero by 2040 through our 

efforts to achieve decarbonization. With a target of reducing energy consumption to 50% by fiscal 2020 

from the amount in fiscal 2010 levels, we have streamlined air-conditioning operations, introduced highly 

efficient and energy-saving equipment, installed photovoltaic power generation systems on store 

rooftops, and introduced LED lighting. As a result, in 2020, we achieved a 55.1% reduction in energy 

consumption (per unit of floor area) from the amount in fiscal 2010. We have set a new target of 

achieving carbon-free electricity at all AEON MALLs in Japan by FY2025, and we will achieve the target 

by procuring renewable energy generated off-site, promoting direct renewable energy contracts in each 

region as well as by continuing the reduction measures so far. Since the majority of CO2 emissions are 

generated from the use of electricity, total CO2 emissions in Japan will be reduced by 80% from 2013 

levels by 2025. We will accelerate our efforts covering overseas to realize a decarbonized society with 

the aim of reducing the total emissions of CO2, etc. from all our business activities to zero. 
[Source: Excerpt from a material for AEON MALL's FY2021 2nd Quarter Financial Results Briefing] 

 

(2) Materiality of KPIs 

・ AEON MALL plays a strategically very important role in AEON Group as a core company that is in 
charge of AEON’s shopping center development business, being closely united with AEON. 

・ AEON MALL promotes its ESG management in accordance with AEON's basic sustainability policy. 
The KPI is an indicator that contributes to the improvement of sustainability of both AEON MALL and 
AEON through their efforts to address the challenge of "achieving a decarbonized society," which is a 
vital challenge shared by AEON and AEON MALL. The KPI is also addressing the "climate change and 
global warming10," on which AEON MALL independently places top priority. 

・ About 90% of AEON’s CO2 emissions come from the electricity, which accounts for about 1.0% of all 
electricity consumed in Japan. AEON therefore places top priority on improving energy efficiency and 
reducing environmental load. At the same time as AEON announced the Decarbonization Vision 
2050 in 2018, it joined RE100, and the KPI has a significant meaning in the Group’s decarbonization 
strategies. 

The KPI covers major areas of AEON MALL's business activities. The CO2 emissions (result during 
fiscal 2020) from the use of electricity in domestic directly managed malls and malls under the PM 
contract, both of which are used to calculate the KPI, account for 39% of AEON MALL's supply chain 
emissions of 1.57 million tons (result during fiscal 2020 from "Integrated Report 2021"). The KPI covers 
emissions from the use of electricity throughout the malls consisting of common areas and tenant 
exclusive areas. When converted to the supply chain emissions, the emissions from the use of 
electricity in common areas occupy a major portion of Scope 2, and those from in tenant exclusive 
areas occupy part of Scope 3. 

 

 

                              
10 Before specifying themes, the company identifies social issues while referring to assessment items set by ESG 
assessment organizations, GRI and priority issues for the real estate sector, and evaluates the importance to 
stakeholders using guidelines such as SASB standards. See AEON MALL "Materiality Matrix" 
(https://www.aeonmall.com/sustainability/materiality/). 
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 AEON Sustainability Principle 

We at AEON operate on the basic principles of pursuing peace, respecting humanity, and contributing to 

local communities, always with the customer’s point of view as its core. Based on these, it is our goal to 

achieve a sustainable society and grow as a group. 

In our endeavors we think globally both on the environment and society. Our actions are rooted in each 

community and we move forward together with our many stakeholders. 

Vital environmental challenges: Achieving a decarbonized society, preservation of biodiversity, and 

promotion of resource recycling 

Vital social challenges: Creating products and stores that meet social expectations, engaging in fair 

business practices that respect human rights, and collaborating with the community 

[Source: Excerpt from AEON’s website] 

 

2. Calibration of SPTs 

"Calibration of SPTs" conforms to the Sustainability-Linked Bond Principles (2020) in the following respects: 

(1) Overview of SPTs 

 The SPT is to achieve carbon-free electricity at all domestic AEON MALLs by the end of fiscal 2025. 
Renewable energy will be introduced in line with the procurement procedure defined by RE100, and 
attribute certificates are required to enable tracking. 

 AEON MALL has worked to reduce CO2 emissions from stores by promoting energy saving and 
utilization of renewable energy in a combined manner. Especially, to reduce emissions from large 
stores which consume large amount of power, it has pushed ahead with Smart AEON, 
environment-friendly model stores since 2013. For example, at AEON MALL Zama11 (Completed in 
2018 in Kanagawa Prefecture), the introduction of energy-saving equipment and the use of a 
photovoltaic power generation system with an output of about 1 megawatt (equivalent to the annual 
power consumption of about 300 households) has reduced CO2 emissions by about 30% compared to 
standard AEON stores. 

 As regards new large stores to be constructed, the company plans to develop them as 
Next-Generation Smart AEON stores that reduce CO2 emissions by 50%. For example, at AEON 
Fujiidera SC12 (completed in 2020 in Osaka Prefecture), an "open network system" that contributes to 
energy conservation has been adopted, and equipment and systems necessary for the operation of 
the facilities are controlled on the cloud in an integrated manner to realize the optimized use of energy. 
It is also the first to introduce an on-site PPA model. A part of electricity to be consumed is covered by 
the power generated by the photovoltaic power generation system on the rooftop (equivalent to the 
annual power consumption of about 30 households), and the shortfall is procured by the electricity 
products with non-fossil certificates from Kansai Electric Power Co., Inc. In this way, the site has 
realized carbon-free electricity. 

 AEON MALL intends to achieve the SPT by employing optimal methods for each store while taking 
into account the scale and characteristics of the local area. For new stores, the company will consider 

                              
11 See "Sustainable Building Case Studies No. 03-052-2018/AEON MALL Zama" (Japan Federation of Construction 
Contractors). Environmentally conscious designs such as follows are introduced: distributed arrangement of air 
conditioning equipment, LED lighting throughout the building, and module chillers. 
12 See News Release dated March 24, 2020 "Aeon’s First 100% Renewable Energy-Powered Stores to Start Operations.” 
"Renewable Energy ECO Plan" of Kansai Electric Power was adopted as the PPA model. 
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further expansion of on-site and off-site PPA models and the introduction of large accumulators, while 
for existing stores, they will gradually switch the electricity to products with non-fossil certificates 
region by region. For stores in local areas, it is also important to purchase locally generated renewable 
energy in cooperation with local governments to promote the local production and consumption of 
electricity. 

 

 

AEON Mall Zama (photovoltaic power generation system) 

 AEON Fujiidera SC (PPA model) 

(2) SPTs level of ambition 

 The SPT is the same as their goal of reducing CO2 emissions from the use of electricity at domestic 
directly managed malls and malls under PM contract to zero in 5 years by the fiscal 2025. To achieve 
the SPT, AEON MALL has to reduce emissions by about 9.4% per year (equivalent to a geometric 
mean or a simple mean of about 7.8% per year) from the previous year. This is an ambitious value well 
above the target to satisfy SBT1.5°C, "reduction of at least 4.2% per year." 

 As of October 2021, 4 out of 155 target stores have achieved carbon-free electricity, and the SPT is 
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committed to achieving this at all of its stores by fiscal 2025. The key measure is to switch electricity 
used at existing stores to electricity products with non-fossil certificate, and they need to figure out 
measures to suppress the increase in cost while taking advantage of the scale of AEON. Since the 
electricity used in tenant exclusive areas, which is included in Scope 3, is subject to the transition to 
carbon-free electricity, the effort to reach the SPT will also contribute to the decarbonization of tenant 
companies. The efforts to reach the SPT is also conjectured to work effectively in attracting tenants, 
which can be a mid- to long-term outcome of the business, and they are expected to play a key role in 
enhancing sustainability of AEON MALL. 

(3) Relevance of SPTs 

・ AEON MALL has established the SPT with the assistance of Mizuho Securities, the structuring agent 
for the bond. 

・ The company has received a second opinion from an independent third party, R&I, on the conformity of 
this bond to the Sustainability-Linked Bond Principles (2020). 

 
 

3. Bond Characteristics 

"Bond characteristics" conform to the Sustainability-Linked Bond Principles (2020) in the following 
respects: 

・ AEON MALL discussed the financial and structural characteristics of this bond with Mizuho Securities, 
the structuring agent for the bond. 

・ This bond is scheduled to be redeemed at the end of April 2027, and the achievement level against the 
SPT will be evaluated based on the performance during fiscal year 2025. If the company fails to meet 
the SPT, it will donate 0.2% of the total amount of the bonds issued by the end of October 2026. Before 
the Board of Directors finally determines an organization to which AEON makes the donation, ESG 
Committee will examine the reasons for the failure to achieve the SPT, and select appropriate 
candidate organizations in line with its business negotiation standards such as “AEON Code of 
Conduct” from among the following entities engaged in activities that contribute to decarbonization: 
public interest incorporated associations, public interest incorporated foundations, international 
organizations, NPOs authorized by municipalities, local government and organizations equivalent 
thereto (The AEON Environmental Foundation is considered as a candidate at present). The donation 
of this bond will be made independently and will have no effect on other donations. 

・ Details about the KPI, SPT, and the donation are specified in the Amended Shelf Registration 
Statement and Shelf Registration Supplements for the bond and have legal effect. The cash flows of 
the bond will be linked to the SPT assessment results and serve as an economic incentive for AEON 
MALL. The financial and structural characteristics of this bond reinforce AEON MALL's commitment to 
the vital challenge of "achieving a decarbonized society." 

 

4. Reporting 

"Reporting" conforms to the Sustainability-Linked Bond Principles (2020) in the following respects: 

・ Once a year, AEON MALL will disclose on its website the latest KPI performance against SPT and 
information on its sustainability strategies. The reporting of the results of assessments will be made in 
the Integrated Report around September 2026. When the donation is made, the report will include the 
destination, amount and timing of the donation. 
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[Disclaimer] 
Second Opinion is not the Credit Rating Business, but one of the Ancillary Businesses (businesses excluding Credit Rating Service 

but are ancillary to Credit Rating Activities) as set forth in Article 299, paragraph (1), item (xxviii) of the Cabinet Office Ordinance on 
Financial Instruments Business, etc. With respect to such business, relevant laws and regulations require measures to be 
implemented so that activities pertaining to such business would not unreasonably affect the Credit Rating Activities, as well as 
measures to prevent such business from being misperceived as the Credit Rating Business. 

Second Opinions are R&I's opinions on the alignment of a framework, formulated by companies etc. to raise funds for the purpose 
of environmental conservation and social contribution, with the principles etc. compiled by public organizations or private 
organizations related to the relevant financing as of the date of assessment.  Second Opinions do not address any matters other 
than the alignment (including but not limited to the alignment of a bond issue with the framework and the implementation status of the 
project subject to financing).  Second Opinions do not certify the outcomes and other qualities of the projects subject to the financing. 
Hence, R&I will not be held responsible for the effectiveness of the projects, including their outcomes.  Second Opinions are not, in 
any sense, statements of current, future, or historical fact and should not be interpreted as such, and Second Opinions are not a 
recommendation to purchase, sell, or hold any particular securities and do not constitute any form of advice regarding investment 
decisions or financial matters.  Second Opinions do not address the suitability of an investment for any particular investor.  R&I 
issues Second Opinions based on the assumption that each investor will investigate and evaluate the securities which they plan to 
purchase, sell, or hold for themselves.  All investment decisions shall be made at the responsibility of the individual investor. 

The information used when R&I issues Second Opinions is information that R&I has determined, at its own discretion, to be reliable. 
However, R&I does not undertake any independent verification of the accuracy or other aspects of that information.  R&I makes no 
representation or warranty, express or implied, as to the accuracy, timeliness, adequacy, completeness, merchantability, fitness for 
any particular purpose, or any other matter with respect to any such information. 

R&I is not responsible or liable in any way to any party, for all or any damage, loss, or expenses arising out of or in relation to errors, 
omissions, inappropriateness of, or insufficiencies in the information used when issuing Second Opinions, or opinions in Second 
Opinions, or arising out of or in relation to the use of such information or Second Opinions (regardless of the nature of the damage, 
including direct, indirect, ordinary, special, consequential, compensatory, or incidental damage, lost profits, non-monetary damage, 
and any other damage, and including expenses for attorneys and other specialists), whether in contract, tort, for unreasonable profit 
or otherwise, irrespective of negligence or fault of R&I. 

All rights and interests (including patent rights, copyrights, other intellectual property rights, and know-how) regarding Second 
Opinions belong to R&I.  Use of Second Opinions, in whole or in part, for purposes beyond personal use (including reproducing, 
amending, sending, distributing, transferring, lending, translating, or adapting the information), and storing Second Opinions for 
subsequent use, is prohibited without R&I's prior written permission. 

As a general rule, R&I issues a Second Opinion for a fee paid by the issuer. 
Japanese is the official language of this material and if there are any inconsistencies or discrepancies between the information 

written in Japanese and the information written in languages other than Japanese the information written in Japanese will take 
precedence.  
 
[Expertise and Third-Party Characteristics] 

R&I has launched the R&I Green Bond Assessment business in 2016, and since then, R&I has accumulated knowledge through 
numerous evaluations. Since 2017, R&I has been participating as an observer in the Green Bond Principles and Social Bond 
Principles, which have their own secretariat at the International Capital Market Association (ICMA). It also has been registered since 
2018 as an Issuance Supporter (external review entity) of the Financial Support Programme for Green Bond Issuance, a project by 
the Ministry of the Environment. 

The R&I assessment method and results can be found on the R&I website (https://www.r-i.co.jp/en/rating/esg/index.html). 
There is no capital or personal relationship between R&I and the fundraiser that could create a conflict of interest. 

 

・ The latest KPI performance against SPT will be made available to all stakeholders on AEON MALL’s 
website. These pieces of information will be disclosed to maintain constant dialogue with the market. 

 

5. Verification 

"Verification" conforms to the Sustainability-Linked Bond Principles (2020) in the following respects: 

・ Verification reports by a third party, the Rating and Investment Information, Inc., will be obtained and 
disclosed regarding KPI performance against SPT and SPT assessment results. 
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Sustainability‐Linked Bonds 

Independent External Review Form 
 
The Guidelines  for External Reviews recommend  the public disclosure of external reviews either  in summary 
format through a recommended template and/or in its entirety. This contributes to market transparency and 
clarifies issuers’ alignment with the Principles. 

 

Section 1.  Basic Information 
 

Issuer name: AEON MALL Co., Ltd.  
 
Sustainability‐Linked Bond ISIN: The 30th Unsecured Corporate Bond(Sustainability‐Linked Bond) 
 
Independent External Review provider’s name for second party opinion pre‐issuance (sections 2 & 3): 
Rating and Investment Information, Inc. 
 
Completion date of second party opinion pre‐issuance: April 8, 2022 
 
Independent External Review provider’s name for post‐issuance verification (section 4): ‐ 
 
Completion date of post issuance verification: ‐ 

 

 
At the launch of the bond, the structure is: 
 

☐  a step-up structure  ☐  a variable redemption structure 

☒  a specified amount of donation    

 
 
 

Section 2.  Pre‐Issuance Review 
 
2‐1  SCOPE OF REVIEW 
The following may be used or adapted, where appropriate, to summarise the scope of the review.  
 

The review: 

☒  assessed all the following elements (complete review)   ☐  only some of them (partial review): 

 

☒  Selection of Key Performance Indicators (KPIs)  ☒  Bond characteristics (acknowledgment of) 

☒ 
Calibration of Sustainability Performance 
Targets (SPTs) 

☒  Reporting 

☒  Verification      

 

☒  and confirmed their alignment with the SLBP. 
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2‐2  ROLE(S) OF INDEPENDENT EXTERNAL REVIEW PROVIDER 
 

☒  Second Party Opinion  ☐  Certification 

☒  Verification  ☐  Scoring/Rating 

Note: In case of multiple reviews / different providers, please provide separate forms for each review.  
 

2‐3  EXECUTIVE SUMMARY OF REVIEW and/or LINK TO FULL REVIEW (if applicable) 
Rating and Investment Information, Inc. (R&I) confirmed the alignment of the sustainability-linked bond where 
AEON MALL is the issuer with the Sustainability-Linked Bond Principles (2020) of the International Capital 
Market Association (ICMA). 
 
For details, please refer to the report above. 

 
 
 

Section 3.  Detailed pre‐issuance review 
Reviewers are encouraged to provide the information below to the extent possible and use the comment section to explain 
the scope of their review.  

 
 

3‐1  SELECTION OF KEY PERFORMANCE INDICATORS (KPIS) 
 

Overall comment on the section (if applicable):  
For details, please refer to “1. Selection of KPIs” in the report above. 
 

 
List of selected KPIs: 
 
  The SPT is to achieve carbon-free electricity at all domestic AEON MALLs by the end of fiscal 2025. 

 

Definition, Scope, and parameters 

☒  Clear definition of each selected KPIs  ☒  Clear calculation methodology 

☐  Other (please specify):     

 

Relevance, robustness, and reliability of the selected KPIs 

☒  Credentials that the selected KPIs are 
relevant, core and material to the issuer’s 
sustainability and business strategy. 

☒  Evidence that the KPIs are externally verifiable  

☒  Credentials that the KPIs are measurable 
or quantifiable on a consistent 
methodological basis 

☒  Evidence that the KPIs can be benchmarked 

    ☐  Other (please specify): 

 
 

3‐2  CALIBRATION OF SUSTAINABILITY PERFORMANCE TARGETS (SPTs) 
 

Overall comment on the section (if applicable):  
For details, please refer to “2. Calibration of SPTs” in the report above. 
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Rationale and level of ambition  

☒  Evidence that the SPTs represent a 
material improvement  

☒  Credentials on the relevance and reliability of 
selected benchmarks and baselines 

☒  Evidence that SPTs are consistent with the 
issuer’s sustainability and business 
strategy 

☒  Credentials that the SPTs are determined on a 
predefined timeline 

    ☐  Other (please specify): 

 

Benchmarking approach 

☒  Issuer own performance  ☐  Issuer’s peers 

☐  reference to the science  ☒  Other  (please  specify): To achieve the SPT, 
AEON MALL has to reduce emissions by about 
7.8% per year. This is an ambitious value well 
above the target to satisfy SBT1.5°C, "reduction 
of at least 4.2% per year." 

 

Additional disclosure  

☐  potential recalculations or adjustments 
description 

☒  issuer’s strategy to achieve description 

☒  identification of key factors that may 
affect the achievement of the SPTs 

☐  Other (please specify): 

 
 
 

3‐3  BOND CHARACTERISTICS 
 

Overall comment on the section (if applicable): 
For details, please refer to “3. Bond Characteristics” in the report above. 
 

 
Financial impact: 

☐  variation of the coupon 

☐  … 

☒  Other (please specify): If the company fails to meet the SPT, it will donate 0.2% of the total amount of 
the bonds issued by the end of October 2026. 

 
Structural characteristic: 

☐  … 

☐  … 

☒  Other  (please  specify): This bond is scheduled to be redeemed at the end of April 2027, and the 
achievement level against the SPT will be evaluated based on the performance during fiscal year 
2025. Details about the KPI, SPT, and the donation are specified in the Amended Shelf Registration 
Statement and Shelf Registration Supplements for the bond and have legal effect. The cash flows of 
the bond will be linked to the SPT assessment results and serve as an economic incentive for AEON 
MALL. 

 
 
 

3‐4  REPORTING 
 

Overall comment on the section (if applicable):  
For details, please refer to “4. Reporting” in the report above. 
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Information reported: 

☒  performance of the selected KPIs  ☒  verification assurance report 

☒  level of ambition of the SPTs  ☐  Other (please specify):  

 
Frequency: 

☒  Annual  ☐  Semi‐annual 

☐  Other (please specify):   

 
Means of Disclosure 

☐  Information published in financial report  ☐  Information published in sustainability report 

☐  Information published in ad hoc 
documents 

☒  Other (please specify): on the issuer’s website 

☐  Reporting reviewed (if yes, please specify which parts of the reporting are subject to external review): 
 
Where appropriate, please specify name and date of publication in the “useful links” section. 

 
Level of Assurance on Reporting 

☐  limited assurance  ☐  reasonable assurance 

    ☒  Other (please specify): 

 
USEFUL LINKS (e.g. to review provider methodology or credentials, to issuer’s documentation, etc.) 

 
 

 
 
 

Section 4.  Post‐issuance verification 
 

Overall comment on the section (if applicable):  
For details, please refer to “5. Verification” in the report above. 
 

 

 

Information reported: 

☐  limited assurance  ☐  reasonable assurance 

    ☒  Other (please specify): 

 
Frequency: 

☒  Annual  ☐  Semi‐annual 

☐  Other (please specify):   

 

Material change: 

☒  Perimeter  ☒  KPI methodology 

☒  SPTs calibration   
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